Aussie Pet Mobile® Franchisees will use the computer for general administration of the business,
including maintenance of client records and communication with other franchisees and us. You will use
the QuickBooks or Quicken software, which is the proprietary property of Intuit, for your business
accounting. Intuit's principal business address and phone number is 2535 Garcia Avenue, Mountain
View, California 94043, (650) 944-6000. intuit does not have any contractual obligation to provide
ongoing maintenance, repairs, upgrades or updates. We estimate any upgrade to the QuickBooks or
Quicken software would be approximately $100. You must also use Word, Outlock and Excel software
which are the proprietary property of Microsoft. Microsoft's principal business address and telephone
number is One Microsoft Way, Redmond, WA 98052-6399, (425) 882-8080. Microsoft does not have any
contractual obligation to provide ongoing maintenance, repairs, upgrades or updates. We estimate any
upgrade to the Word, Outlook and/or Excel software would be approximately $100. You may purchase
QuickBooks or Quicken, Excel and Word from any supplier. You must also use Adobe Acrobat Reader
software, which is the proprietary property of Adche Systems Incorporated. Adobe's principal business
address and phone number is 345 Park Avenue, San Jose, California, 95110, (408) 536-6000. Adobe
does not have any contractual obligation to provide ongoing maintenance, repairs, upgrades or updates.
The Adobe Acrobat Reader software is free of charge.

Silver, Gold and Platinum Program participants must purchase and use the Aussie Customer
Management System ("ACMS”). ACMS is our proprietary system for customer management, reporting,
marketing and dispatching. The cost of the system is $1,500 and is payable on signing the franchise
agreement. Although we have no contractual obligation to provide ongoing maintenance, repairs,
upgrades or updates, we intend to do so at no cost to you.

We provide you with the Aussie Online System (“AQS”) as part of your franchise fee. The
intranet system is our proprietary property. Although we have no contractual obligation to provide
ongoing maintenance, repairs, upgrades or updates, we intend to do so at no cost to you. The system
provides franchisees with a mail system, news, library of Aussie Pet Mobile materials, including manuals
and advertisements, reporting and other functions.

Advertising

We have established an advertising and marketing fund (the "Marketing Fund") to promote future
Aussie Pet Mobile® Franchise Businesses and our Marks. You will contribute to the Marketing Fund as
described in Item 6. You understand that some Aussie Pet Mobile® Unit Franchisees may have different
Marketing Fund and/or other obligations than you. During the fiscal year ended 12/31/6405, 55% of the
Marketing Fund expenditures were for media placement and 45% were for administrative expenses (call
center). The Marketing Fund may place advertising in any media and we anticipate the coverage
currently will be local and regional in scope although we reserve the right to do national advertising in the
future. We or our Affiliates (if any) may prepare advertising and we may employ outside advertising
agencies. If all monies in the Marketing Fund are not spent in the current fiscal year, funds are carried
over for use in the next fiscal year.

All matters relating to the Marketing Fund operations, marketing or other matter {(consistent with
its purposes and the provisions of this Agreement) will be determined in our Business Judgment. The
Marketing Fund may be used for (among other things) creation, production and distribution of marketing,
advertising, public relations and other materials in any medium, including the Internet; administration
expenses; brand/iimage campaigns; media; naticnal, regional and other marketing programs: activities to
promote current and/or future Aussie Pet Mobile® Franchise Businesses and the Marks; agency and
consulting services; research; any expenses approved by us and associated with FAC (defined below) or
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other advisory groups. All advertising and other items produced using the Marketing Fund may include a
brief statement regarding the availability of information regarding the purchase of Aussie Pet Mobile®
franchises. “Franchise Advisory Council” or “FAC" is the advisory group selected (or which may be
selected), which will provide Input according to the Franchise Agreement and as we may request.

If granted approval by the FAC, we and/or any Franchisor-Related Person/Entities can provide
goods, services, materials, etc. (including administrative services and/or "in-house advertising agency”
services) and receive reasonable compensation and/or reimbursement from the Marketing Fund for doing
so. Without FAC approval, we can arrange for goods, services, materials, etc. (including administrative
services to be provided by independent persons/companies and the Marketing Fund will pay all related
costs, fees, etc.. While we are not required to do so, if we submit any matters for approval to the FAC
and approval is granted by a majority of the members, approval will be binding on you.

We will account for the Marketing Fund separately and may use it to pay all administrative and
other costs of the Marketing Fund related to its activities and purposes and/or as authorized by the
relevant franchise agreements. The Marketing Fund is responsible for all taxes of any kind incurred by
the Marketing Fund, its activities, contributions to the Marketing Fund and/or any other Fund aspect. We
will prepare financial statements for the Marketing Fund annually, which will be furnished to you upon
written request. The statements may be audited and any related costs will be paid by the Marketing
Fund. Allinterest earned on monies contributed to, or held in, the Marketing Fund will be remitted to the
Marketing Fund and will be subject to the restrictions of the relevant Franchise Agreement(s). In making
expenditures, the Marketing Fund will first spend any contributions made by any supplier; second, any
earnings on assets held by the Marketing Fund; third, any contributions made by us; and finally any
contributions made by Franchisees.

Financial management of the Marketing Fund will be our sole responsibility. We can in our
Business Judgment, do any of the following:

1) compensate ourselves andfor any Franchisor Related Person/Entity for salaries,
administrative costs, overhead and other expenses incurred in Marketing Fund related
programs/activities, including but not limited to production, research, insurance, and collection expenses,
as well as any legal expense related to the activities and purposes of the Marketing Fund (consistent with
the provisions of the Franchise Agreement);

2) charge the Marketing Fund for attorney’s fees and other costs related in any way to claims
against us and/or any of the Franchisor-Related Persons/Entities regarding the Marketing Fund.
However, we are required to reimburse the Marketing Fund for any attorneys’ fees and/or costs paid by
the Marketing Fund related to any action in which we are finally found to have acted unlawfully or to be
guilty of wrongdoing with respect to the Marketing Fund;

3) spend in any fiscal year an amount greater or less than the aggregate contributions to the
Marketing Fund in that year, and the Marketing Fund may borrow from us or other lenders to cover
deficits of the Marketing Fund or cause the Marketing Fund to invest any surplus;

4) collect for remission to the Marketing Fund any advertising or promotional amounts offered by
any supplier based upon franchisee purchases. Any of these contributions, whether or not related to
purchases by you, will not count toward your required Marketing Fund contributions;

Aussie Pet Mobile, Inc. — UFOC — 64&4053/1/06 a3
California



5) pay the advertising, marketing, public relations and related costs involved in any co-branding,
dual franchising or other muiti-sponsor programs;

B) revise marketing and other programs, and/or make separate expenditures from the Marketing
Fund, to take account of cultural or other differences;

7) defer, waive and/or compromise claims for current/future contributions to, and/or claims
against or with respect to, the Marketing Fund and fund the same with the Marketing Fund;

B) take legal or other action against any franchisee in default of their obligations to the
Marketing Fund;

9) merge the Marketing Fund with any marketing fund otherwise established for Aussie Pet
Mobile Franchise Businesses, so long as the restrictions of the relevant Franchise Agreement(s) continue
to apply to contributions made by Franchisees under the agreements;

10) maintain Marketing Fund assets in one or more accounts designated as “trust accounts” for
purposes of protecting the assets from claims of third-party creditors, (but that will not create any “trust,”
*fiduciary relationship” or similar special arrangement);

11) incorporate the Marketing Fund or operate it through an entity separate from us, subject to all
rights and duties of ours relating to the Marketing Fund;

12) take such other actions in connection with the Marketing Fund as we consider to be
appropriate and as are consistent with the provisions of the Franchise Agreement.

We have no obligation to ensure that expenditures by the Marketing Fund are or will be
proportionate or equivalent to contributions to the Marketing Fund by Aussie Pet Mobile Franchise
Businesses operating in any geographic area, or that any Aussie Pet Mobile Franchise Businesses will
benefit directly, indirectly or in proportion to its contribution to the Marketing Fund. All Aussie Pet Mobile
Franchise Businesses owned by us will make contributions to the Marketing Fund as if they were subject
to the then-current form of Franchise Agreement.

Neither we nor any of the Franchisor-Related Persons/Entities, including the FAC will be liable for
any act or omission in connection with the Marketing Fund which is consistent with the Franchise
Agreement. You and we expressly agree that none of the relationships with you in connection with the
Marketing Fund are in the nature of a “trust,” “fiduciary” or similar special arrangement.

If you are in defauit of any of your obligations to us, the Franchisor-Related Persons/Entities
and/or the Marketing Fund, or your Franchise Agreement is otherwise subject to termination, you will
have no rights with respect to the Marketing Fund. We may deny access to any and all programs and/or
materials created by, and benefits of, the Marketing Fund to Franchisees who are in default in any
obligations to the Marketing Fund.

You should note that we have made a series of unsecured loans to the Marketing Fund
amounting to approximately $249.000204,000. Under the promissory note evidencing these loans, we
have the right to demand payment of all or any portion of the total amount loaned. Currently, we do not
intend to demand repayment if this would significantly adversely affect the Fund's operations, but we
retain the right to do so. The loans do not accrue interest unless required by law, a court, generally

Aussie Pet Mocbile, Inc. — UFOC — 8140531108 34
California



accounting principles or the advice of our legal counsel or accountants and then only at the minimum rate
necessary to comply.

Your Participation in the Marketing Fund.

You agree to participate in all Marketing Fund programs. You have the right to set your own
prices, except that we can specify maximum prices for goods or services to the greatest degree permitted
by law. You must fully honor all coupons, price reduction and other promotions/programs as we direct.
The Marketing Fund may furnish you with marketing, advertising and promotional materials; however, we
can require that you pay the cost of producing, shipping and handling for these materials.

We can establish one or more associations andfor sub-associations (“Franchise Marketing
Groups,” "FMG") of Aussie Pet Mobile® franchisees to conduct various marketing related activities on a
cooperative basis. You must join and actively participate in the FMG and must contribute to the FMG the
amounts required by FMG. FMG may adopt its own regulations, which you must follow but these
regulations are subject to consent by us. We may offset against amounts we owe to you the amount of
your unpaid FMG contributions.

We may form and periodically meet with, a council(s) of Aussie Pet Mobile® franchisees
(“Franchisee Advisory Council”) to provide us input. We will give due consideration to all input from the
council(s) but we retain the ultimate decision-making autherity and responsibility for ali of these matters.
If we submit any matters for approval by the Franchisee Advisory Council and that matter is approved by
a majority vote of the Franchisee Advisory Council, that approval will be fully binding on you. The
Marketing Fund will only use its funds for the purposes authorized by the relevant Franchise
Agreement(s).

Local Marketing

You must advertise and promote each of your Aussie Pet Mobile Franchise Businesses.
Appropriate local advertising expenditures may include, direct mail coupons, yellow pages, fliers, door
hangers, postcards, cable television ads, radio commercials email flashes and newspaper advertising.

Under the Gold and Platinum Programs, you must spend at least $6,000 on a grand opening
marketing program during the first 3 months of operation of your first Franchise Business. We
recommend that you purchase Yellow Pages advertising for your Franchise Businesses.

Under the Siiver Program, you must spend at least $4,000 on a grand opening marketing
program during the first 3 months of operation of your first Franchise Business. We recommend that you
purchase Yellow Pages advertising for your Franchise Businesses.

If you are opening a single Franchise Business, you will spend at least $2,000 on a grand
opening marketing program during the first 3 months of operation of your Franchise Business.

Your advertising must be in good taste and conform to ethical and legal standards. You must
submit to us, for our approval samples of all advertising and promotional materials for any media. You
will not use any advertising or promotional materials or programs disapproved by us. We can require that
a brief statement regarding the availability of Aussie Pet Mobile® franchises be included in advertising
used by you and/or that brochures regarding purchase of Aussie Pet Mobile® franchises be displayed in
each of your Aussie Pet Mobile® Franchise Businesses.
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Your right to use the Internet and/or World Wide Web in the marketing and operation of your
Aussie Pet Mobile® Franchise Businesses is limited to your limited participation in the Aussie Pet Mobile
Website, and we require that you use e-mail addresses for your Aussie Pet Mobile® Franchise
Businesses that we provide under our domain name. You cannot establish any independent website,
domain name, e-mail address or other presence for use with your Aussie Pet Mobile® Franchise
Businesses. You must comply with the Manuals and any other specifications we give to you regarding
your use of the Internet, World Wide Web or other electronic media in connection with your Aussie Pet
Mobile® Franchise Businesses.

Methods Used By Us to Select the Location of Your Business

Before you purchase the Franchise, you and we jointly agree on the Protected Areas in which you
will operate your Aussie Pet Mobile® Franchise Businesses. We award Protected Areas based on
population and zip codes. A typical Unit Protected Area will include approximately 40,000 to 50,000
population. The population of a Protected Area may vary depending on the characteristics of a particular
Protected Area in our Business Judgment. The typical population for the Protected Areas under our
Silver Program wouid be approximately 80,000 to 100,000. The typical population for the Protected
Areas under our Gold Program would be approximately 120,000 to 150,000. The typical population for
the Protected Areas under our Platinum Program would be approximately 240,000 to 300,000.

Typical Length of Time to Open Your Business

The typical length of time between the signing of the Franchise Agreement and opening of your
first Franchise Business is 60 days. You must open your first Franchise Business within 4 weeks after
successfully completing training and, in any event, within 12 weeks after the date of the Franchise
Agreement. (Franchise Agreement, Section 6.9) Factors affecting this length of time include completion
of training, delivery of your Sprinter Van to us for installation of the Designated Equipment Package and
customization of your Sprinter Van.

Under the Franchise Agreement, subsequent Franchise Businesses will typically be placed into
operation within 15 days of delivery of the Customized Vehicie. Under the Silver, Gold and Platinum
Programs, all Franchise Businesses must be operating within the time period required by the
Development Schedule.

If you are a participant under the Silver, Gold or Platinum Program, you may deliver any of the
Sprinter Vans to us for installation of the Designated Equipment Package at any time, but no later than
the delivery schedule described in Section 5.5 of the Franchise Agreement. No matter when you elect to
deliver any Sprinter Van to us for customization, you must place each Customized Vehicle into operation
within 15 Business Days from taking delivery of the Customized Vehicle from us.

Under the Bronze Program or if you are purchasing an additional Franchise Business you must
place the Customized Vehicle into operation within 15 business days of delivery.

Initial Training

Under the Bronze Program, you must attend and complete our 80 hour initial training program to
our satisfaction before beginning operation of your Aussie Pet Mobile® Franchise Business. The training
fee is $1,000 which must be paid before attending training, and you are responsible for ali of your travel,
living, incidental and other expenses and compensation while attending any training program. The initial
training program will take place with a qualified trainer at a site we designate.
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Under the Silver, Gold and Platinum Programs, the Franchise Fee covers a 3-day training
program for you, at our corporate office in Dana Point, California. In addition to your training each of your
employees must attend and complete an 80 hour initial training program at a site we designate. The
training fee for each employee is $1,000 per attendee. You and your employees must attend and
complete our training program to our satisfaction before beginning operation of each of your Aussie Pet
Mobile® Franchise Businesses. You are responsible for all travel, living, incidental and other expenses
and compensation of you and your authorized personnel attending any training program.

If you are purchasing an additional Franchise Business, your employee must attend and complete
our 80-hour training program with a qualified trainer at a site designated by us, to our satisfaction before
beginning operation of the additional Franchise Businesses. The training fee for the employee training is
$1,000 per employee and you are responsible for all travel, living, incidental and other expenses and
compensation of your authorized perscnnel attending any training program. Once you have a qualified
Level 1 trainer on staff (as described in the Manual), your Level 1 trainer will be qualified to train your
employees instead of us. You are encouraged to obtain and maintain a Level 1 Trainer on your staff to
carry out employee training. You will not be required to pay us training fees for training carried out by
your Level 1 trainer.

The initial training program for Bronze Program participants and employees of Silver, Gold and
Platinum Program participants will include field training with an operating Aussie Pet Mobile® Franchise.
The program is modularly designed so that trainers may rearrange the medules of the course to convene
to the “real-life” work schedule in progress during the training sessions. The training fee is $1,000 and
you are responsible for transportation, food and lodging. Compensation and other costs incurred by your
employees. If you decide to re-enroll or enroll additional employees in the training program, and you do
not have a qualified Level 1 trainer on staff you must pay a training fee (currently $1,000) and
transportation, compensation, food and lodging costs.

Ongoing and Optional Training

We will provide ongoing training to you and your employees at your cost after any written request
or, if we feel the additional training is necessary. We may charge a reasonable fee for ongoing training,
and you will be responsible for all travel, living, incidental and other expenses and compensation of you
and your authorized perseonnel attending any training program. We may effect ongoing training through
electronic media or otherwise as we consider appropriate in our reasonable discretion. This training will
take place at either a site we designate and/or our corporate office in Dana Point, California. There will
be no charge for ongoing clipping and grooming training programs held at the National Training Center.

The ongoing fraining programs may include seminars and conferences of special interest
including clipping and grooming techniques, changes to any systems and procedures, new pet grooming
products and services and marketing techniques.

We will hold conferences periodically for you to stay up-to-date on competitive challenges and
opportunities, new programs and techniques, to learn about best practices as developed by us and other
Aussie Pet Mobile® Franchisees and to establish beneficial relationships with approved suppliers. Your
attendance at these conferences is mandatory. We do not charge any attendance fee for you, but we
may charge for materials, meals, entertainment, special programs and otherwise and you must bear all
other costs of attendance,

Classes will be taught by members of our corporate staff, existing Aussie Pet Mobile Franchisees
and/or their employees with a minimum of 2 months experience as an Aussie Pet Mobile Franchisee or
employee. Trainers include:
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Rex Gammon is the manager of our vehicle customization facility.

Vivienne Mcintosh — See Item 2 for her biography.

Brad Smith - See Item 2 for his biography.

Jessica Madrid is our Director of Training and has been a professional groomer for more than 6 years.
She studied at veterinary school for 3 years.

Annie Couture is our Operations Administrative Assistant and has been with us since 2002.

Darren Shelton is the Manager of our company-owned operation in South Orange County, California.
He has a Bachelor of Science in Business from the University of Kansas and an extensive background in
upper management with heavy customer service and employee training experience. He is also an
accomplished writer,

Ken Wright is a Leadership Coach/CFO for Amanda Gore International in Dallas, Texas.
Previously he worked for Westpac Investments and Insurance and Westpac Bank, both in
Australia.
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